
Zachary	  is	  a	  suburban	  community	  with	  a	  high	  quality	  of	  
life	  located	  only	  14	  miles	  north	  of	  downtown	  Baton	  
Rouge,	  LA	  with	  great	  employment	  and	  educa?onal	  
opportuni?es	  



The	  City	  of	  Zachary	  is	  24	  square	  miles	  (red	  boundary)	  and	  has	  a	  
Zone	  of	  Influence	  and	  Zachary	  Community	  School	  District	  (black	  

boundary)	  that	  covers	  a	  much	  larger	  area	  



Zachary	  Primary	  Trade	  Area	  

117,602	  

The	  trade	  area	  indicates	  the	  people	  shopping,	  dining,	  and	  using	  healthcare	  services	  in	  Zachary	  	  
Source:	  	  Retail	  A/rac0ons,	  2013	  



Popula?on	  trends	  &	  Con?nued	  growth	  
projec?ons	  
Es#mated	  2016	  
Popula#on	   Change	  2010-‐16	  

Projected	  
Annual	  Change	  

2016-‐17	  

Zachary	  City	  Limits	   16,174	   8.1%	   2.60%	  

Zachary	  Trade	  Area	   117,602	   0.60%	   0.10%	  

Es#mated	  2020	  
Popula#on	  

Projected	  Change	  
2016-‐20	  

Zachary	  City	  Limits	   17,076	   5.6%	  

Source:	  	  US	  Census,	  Louisiana	  State	  Treasurer’s	  Office,	  Nielsen	  Claritas	  	  

Source:	  	  Economic	  Modeling	  Specialists	  Intl.	  (EMSI),	  April	  2016	  



Residen?al	  growth	  as	  indicated	  by	  new	  
housing	  development	  	  

Hurricane	  Katrina	  

ZCSD	  est.	  
Na?onal	  
Recession	  

Graph	  does	  not	  include	  438	  luxury	  apartment	  units	  built	  in	  2007	  &	  2015	  
Source:	  	  City	  of	  Zachary	  residen0al	  building	  permits	  



Residen?al	  growth	  as	  indicated	  by	  home	  
sales	  from	  2011-‐2015	  
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Average	  Price	  Per	  Foot	  

2011	   2012	   2013	   2014	   2015	  
Total	  Number	  Homes	  Sold	   281	   298	   375	   367	   402	  

Average	  Price	  Per	  Foot	   $105.78	   $106.54	   $107.69	   $111.45	   $115.99	  
Average	  Sales	  Price	   $214,316	   $220,207	   $212,633	   $237,392	   $244,435	  

Source:	  	  Mul0ple	  Lis0ng	  Service	  (MLS),	  April	  2016	  



Zachary	  Community	  School	  District	  Student	  
Enrollment	  Growth	  

ZCSD	  has	  been	  the	  #1	  district	  in	  Louisiana	  for	  11	  consecu?ve	  years	  



Zachary	  offers	  the	  best	  commute	  ?mes	  in	  the	  
Baton	  Rouge	  region	  	  

Actual	  drive	  ?mes	  from	  the	  Americana	  
Development	  as	  compared	  to	  other	  popular	  

residen?al	  loca?ons	  in	  the	  Baton	  Rouge	  region	  
(4200	  Liberty	  Way,	  Zachary,	  LA)	  



Zachary	  has	  one	  of	  the	  highest	  household	  incomes,	  the	  top	  public	  
schools,	  the	  lowest	  crime	  and	  poverty	  rates.	  These	  factors	  
con?nue	  to	  win	  the	  city	  awards	  and	  high	  livability	  rankings	  

²  #1	  Schools.	  The	  Zachary	  Community	  School	  District	  
has	  ranked	  #1	  in	  the	  State	  of	  Louisiana	  for	  the	  past	  
11	  consecu?ve	  years	  

²  Top	  10	  Best	  Towns	  for	  Families.	  Family	  Circle	  
Magazine	  selected	  Zachary	  out	  of	  33,000	  ci?es	  
na?onwide	  in	  the	  2012	  edi?on	  

²  "Best	  Ci#es	  to	  Raise	  a	  Family”	  Ranked	  2nd	  by	  
CreditDonkey	  in	  2014	  

²  Zachary	  Youth	  Park	  -‐	  Na?onally	  awarded	  2013	  
Pioneer	  Athle?cs	  "Field	  of	  Excellence"	  for	  its	  top	  
quality	  athle?c	  fields	  

Source:	  	  bestplaces.net,	  June	  2014	  



Access	  to	  excellent	  healthcare	  
²  Lane	  Regional	  Medical	  Center,	  Zachary’s	  full	  

service	  hospital,	  offers	  a	  full	  range	  of	  inpa?ent	  
and	  outpa?ent	  diagnos?c	  services,	  such	  as	  
Cardiology,	  Oncology,	  Orthopedics,	  Labor	  &	  
Delivery,	  Rehabilita?on,	  General	  Surgery,	  Home	  
Health,	  Behavioral	  Health,	  Diabetes,	  Wound	  Care,	  
Emergency	  Services	  and	  Ager-‐Hours	  Urgent	  Care.	  	  

²  Cardiovascular	  Ins#tute	  of	  the	  South	  is	  one	  of	  the	  
na?on's	  most	  respected	  groups	  of	  cardiologists,	  
represen?ng	  nearly	  every	  specialty	  in	  heart	  and	  
vascular	  medicine.	  	  

²  Zachary	  Surgical	  Center	  	  is	  an	  8,300	  square	  foot	  
state-‐of-‐the-‐art	  facility	  specifically	  designed	  for	  
outpa?ent	  procedures	  with	  two	  well-‐equipped	  
opera?ng	  rooms	  and	  one	  procedure	  room.	  	  

²  Our	  Lady	  of	  the	  Lake	  Physician	  Group	  is	  one	  of	  
the	  area's	  largest	  physician	  networks	  throughout	  
40	  loca?ons.	  In	  addi?on	  to	  primary	  care,	  this	  
experienced	  group	  of	  doctors	  specializes	  in	  the	  
diagnosis	  and	  treatment	  of	  a	  broad	  range	  of	  
illnesses	  and	  complex	  medical	  problems.	  

²  Southeast	  Community	  Health	  Systems	  is	  a	  
federally-‐qualified	  health	  center	  (FQHC)	  which	  is	  
federally	  and	  state	  funded	  to	  provide	  primary	  and	  
preventa?ve	  care	  in	  four	  rural-‐based	  communi?es	  	  



As	  a	  thriving	  suburban	  community	  with	  a	  high	  
household	  growth	  rate,	  increased	  business	  
loca?ons	  are	  a	  top	  priority	  for	  Zachary	  

Recent	  job	  growth:	  	  	  	  3%	  
Future	  Job	  Growth:	  	  42%	  

Popula?on	  by	  Occupa?on	  

Source:	  	  bestplaces.net,	  June	  2014	  



The	  Zachary	  area	  is	  home	  to	  many	  industrial	  
businesses	  with	  high	  quality	  industrial	  sites	  

available	  



Popula?on	  
Density	  

(Roogops)	  

Traffic	  
Counts	  Income	  

As	  a	  thriving	  suburban	  community	  with	  a	  high	  household	  growth	  
rate,	  increased	  retail	  loca?ons	  are	  a	  top	  priority	  for	  Zachary	  

	  
LOCATION,	  LOCATION,	  LOCATION	  

Most	  Desired	  
Loca?on	  

Retailers	  primarily	  consider	  the	  trade	  area	  popula?on	  (customer	  poten?al),	  close	  proximity	  to	  those	  
customers,	  traffic	  counts	  both	  vehicular	  &	  pedestrian,	  higher	  traffic	  flow	  along	  the	  street	  (adver?sing	  
advantage)	  ,	  and	  a	  higher	  income	  area	  indica?ng	  that	  customers	  have	  more	  discre?onary	  income	  to	  
spend.	  They	  will	  choose	  the	  loca?on	  that	  offers	  them	  the	  best	  mix	  of	  these	  factors	  at	  a	  price	  point	  
consistent	  with	  market	  pricing	  in	  the	  geography	  and	  their	  business/retail	  segment.	  

How	  do	  retailers	  
choose	  where	  to	  

locate?	  



There	  are	  many	  exis?ng	  na?onal	  retailers	  and	  
excellent	  available	  proper?es	  and	  customer	  traffic	  

for	  future	  retail	  offerings	  




